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Family Vacations : Rest, Reconnect and Recharge
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Learning-and-discovery
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Source: Statistics Canada, Travel and Activity Motivation Survey, 2006

E

very day, nearly one quarter of working Canadian adults feel
“extremely stressed”. Workers with one or two children are
more likely to be stressed, as are those who are divorced or
living common law.1 For many of us, a vacation comes as a welcome
and necessary release from the daily strains of managing work, family
and community commitments. The number of Canadians planning on
taking a vacation this year rose to 84%, up 5% from last year. 2

Almost half of Canadians don’t use all of their vacation benefits,
leaving 34 million vacation days unused annually.7 Collectively, we
all share the costs of unused vacation time in terms of individual
productivity, performance, health and well-being and family
relationships. Taking the time to rest, reconnect and recharge is
necessary and of benefit to us all.

Vacation time is often defined family time.3 When offered a chance
to vacation with anyone in the world, including solo travel, 50% of
Canadian mothers chose their spouse/partner and children.4 Fortytwo percent said they would bring their parents/in-laws along for the
trip.5
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Technology is changing the vacation landscape. IPads, smartphones
and Internet Cafés are making it possible to take work anywhere,
including the cottage or the beach. Forty-four percent of Canadians
say they receive work-related calls or emails while on holiday.6 For
some, staying connected to work and home makes vacation time
possible, for others, the interruptions interfere with the quality of their
relaxation and family time.

Family Lens
Taking time away from the work-life routine is important; it helps
relieve stress and provides an opportunity for strengthening kinship
ties. It also can help boost productivity in the workplace and bolster
the economy through tourism.

Stay informed. Join the conversation. Make a donation.

